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Answer five questions about
your audience

What do you
and your
audience have

in common

What is your How can your

audience’s topic or the
interest in

and attitade

information
contained in
and how are

towards your
you different? topic?

your speech

benefit your

audience?

2. Practice
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Activity 2

Suppose you are a junior high school
English teacher now, design a
questionnaire to get more information
about your students’ knowledge of
Qingming Festival. 5 minitues later show
your answers on the screen.

(2) Appreciating an example
Round Table: A Symbol of China
U DL PR B,
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1) Why the speaker uses "round
table" to symbolize China?
2) In the speaking contest, how did

the speaker analyze the audience?

(3) Text reading: A Symbol of China
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condition, how will you deliver this
topic to your students and help them to
understand this symbol?
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[’China’s achievements A
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Chinese culture Achievements

Fine traditional Chinese culture

Revolutionary culture

Advanced socialist culture
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Question for you

As preservice teachers or as English majors,
how will you prepare a speech to introduce
Along the River Druing Qingming Festival to
your target audience?
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Step 3: Presentation
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What is audience analysis ?

Audience analysis is the process
of understanding
who your audience will be,

what their views may be,
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Methods you can use to know more about your audience
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Activity 2
Suppose you are a junior high school
English teacher now, design a
questionnaire to get more information
about your students’ knowledge of
Qingming Festival. 5 minitues later show
your answers on the screen.
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